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Grafik Tasarimcilar Meslek Kurulusu (GMK) olarak

1993 yilindan bu yana liyesi oldugumuz Uluslararasi

Tasarim Konseyi’nin (ICoD) tasarim alaninda yol gosterici
metni Tasarimcilar icin Mesleki Davranis Kurallari’nin
Tiirkceye cevrilmesine 6nciiliikk etmekten mutluluk duyuyoruz.

Bu kilavuzla mesleki farkindaligin artmasina katki
saglamak, tasarim alaninda iiretim yapan meslektaslari
ortak tavirda bulusturmak, boylelikle meslegin sayginligini
ve toplum tarafindan algilanisini saglamlastirmak ana
hedeflerimizden. Ayrica Tirkiye’de yuzlerce grafik tasarim
egitim programinin neredeyse tamami Tiirkce egitim veriyor
ve her sene binlerce genc tasarimci profesyonel hayata
adim atiyor. Bu kilavuz, meslek ilkelerinin yayginlasmasinda
ve etik davranis bicimlerinin benimsenmesinde egitim
kurumlan icin uluslararasi gecerliligi olan bir temel kaynak
niteliginde olup konuya iliskin Tiirkce rehber eksikligini de
gidermeyi amaclhyor.

GMK olarak, tasarim alaninda diinyanin dért bir yanindan
meslek 6rgiitlerini ve egitim kurumlarini bulusturan ICoD’nin
60 yillik bilgi ve deneyimiyle ortaya koydugu bu énemli belgeyi
tum meslektaslarimizla paylasiyoruz.

Prof. Melike Tascioglu Vaughan

Yonetim Kurulu Uyesi

Grafik Tasarimcilar Meslek Kurulusu (GMK) ve
Uluslararasi Tasarim Konseyi (ICoD)
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onsoz

Tasarim bir meslek pratigidir. Tasarimin
evrensel diizeyde mesleki sayginliginin
insasi icin, musterek bir meslek ahlaki

ve ortak amac anlayisinin yaygin kabul
goérmesi gerekir. Bir disiplinin mesleki
sayginligi, ancak o meslegi icra edenlerin
ortak tavriyla insa edilebilir.

Mesleki sayginlik, kendine iligkin
farkindalik ve kendini tanimlamayla baslar.
Bir disiplinin toplum nezdinde meslek
olarak kabul gérmesi, ancak genis bir
meslektas toplulugu ortak bir yaklasimi
benimsediginde miimkiin olabilir. Bir
disiplin, ancak bu standartlar saglandiktan
sonra, ona duyulan saygidan, edindigi
statii ve yarattigi etkiden, bagimsiz
olmaktan ve ona atfedilen degerden
yararlanir. Peki, ortak amac¢ nasil sekillenir
ve lilkeler ve kiiltirler arasinda musterek
bir profesyonellik ahlaki nasil gelistirilir?
Bir meslegin belirleyici niteligi, kabul
edilmis Mesleki Davranis Kurallaridir.

Tasarimcilar icin Mesleki Davranis Kurallari
belgesi, Uluslararasi Tasarim Konseyi
tarafindan uluslararasi bir standart ve
referans olarak sunulmaktadir. Bu, meslek
kuruluslarina kendi meslek ilkelerini inga
edebilecekleri bir temel sunmayi, egitim
kurumlarina mufredatlarini olusturmada
katki saglamayi1 amaclayan tesvik edici bir
belgedir. Uluslararasi standartlara uymayi
amaclayan her tasarimci icin bir rehberdir.

foreword

Design is a professional practice. To
establish the professional standing of
design worldwide, it is necessary to have a
broad acceptance of a shared professional
ethos and a sense of common cause.

Only the collective action of practitioners
can establish the professional standing

of a discipline.

Achieving professional standing begins with
self-awareness and self-definition. Only
when the broad community of practitioners
adopts a common approach can wider
society be expected to acknowledge

the professional status of the discipline.
Once these standards are established,

the discipline benefits from enhanced
respect, status and influence, independence
and assigned value. But what form does
common cause take and how is a shared
ethos of professionalism communicated
across countries and cultures? A defining
attribute of any profession is an accepted
Professional Code of Conduct.

This document, the Professional

Code of Conduct for designers, is
presented by the International Council
of Design as an international standard
and reference. It is an aspirational
document, intended to serve as a
touchstone for professional associations
crafting their own Codes, and to
support educational institutions
developing curricula. It is a tool for
any designerwho seeks to adhere to
international standards.
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Tasarimcilar, muinferit olarak, Uluslararasi Tasarim Konseyi’nin
tyeleri degillerdir. Konseyin Uyeleri, tasarimcilari temsil eden,
onlara egitim veren ve tasarimin gelismesi icin ¢alisan kurumlar ve
meslek érgdtleridir. Konseyin (yesi olan pek cok meslek érgttinin,
Gyeleri icin baglayici olan ya da —lyelikleri dahilinde— uymalari
gereken bir tiz(igl ya da yazili etik ilkeleri mevcuttur. Bunlarin bir
listesini, belgenin sonundaki Dizin’de sunuyoruz. Bu tiziikler, ilgili
bélgelerdeki tasarimcilara daha ayrintili, yerel ve baglama 6zel bir
cerceve sunmaktadir.

Uluslararasi bir kurulus olarak amacimiz, tasarim meslegini icra
eden herkese, bilhassa bdlgelerinde gecerli mevcut bir meslek
tlzigine erisemeyenlere ulasmaktir. Bu belge, bir kilavuz
niteligi tasimaktadir ve bireyler lizerinde yasal bir baglayiciligi
bulunmamaktadir.

Tasarim egitimi veren kurumlarin dikkatine

Bu belge, profesyonel tasarimcilarin mesleki davranislarina
odaklanmaktadir. Gelecegin tasarimcilari igin bir temel
niteligindeki bu ilkelerin tasarim egitimi programlarinin

mifredatlarina dahil edilmesini ve tasarimcilara egitim streclerinin

daha en basindan mesleki sorumluluklara karsi saygi asilamaya
¢alisiimasini umuyoruz. Bu 6nemli cabayi tasarim egitimi veren
kurumlarin ve tasarimci meslek kuruluslarinin isbirligi icinde
gdstermesini dneriyoruz.

Individual design practitioners are not direct Members of the
International Council of Design. The Council’s Members are
organisations and institutions that represent designers, educate
designers and promote design. Many of the Council’s Professional
Member organisations have their own Codes of Conduct or Codes
of Ethics, which their members are bound by, and which they—
within their own membership—enforce. We have provided a list

of these Codes in the Appendix of this document. These Codes
provide a more granular, local and context-specific framework for
the designers in those regions.

As an International body, our concern is with all design
practitioners, and particularly those that do not have access to
an existing professional Code in their regions. This document is
offered as guidance and is not intended to be legally enforced
on individuals.

Note to design education institutions

This document focuses on the conduct of professional designers.
As the incubator of future practitioners, we hope that these
principles are incorporated in the curricula of design education
programmes and that efforts are devoted to instilling a respect
for professional responsibilities early in the education process.
We suggest that design education institutions and professional
designer organisations collaborate in this important effort.
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SOZLUK

ERISIM: kimi durumda bir nesnenin, arayiiziin vb. tasarimina 6zgii
niteliklerden kaynakli olarak, tasarimci (bilerek veya bilmeyerek)
bir kisim kullanicinin erisimini kolaylastirdigi gibi baskalarininkini
engelleyebilir. Tasarimin ‘erisimi belirleyiciligine’ dair verilecek
ornekler arasinda ileri yastakiler tarafindan okunamayan yazitipleri,
belirli bilgilere erisimi kolaylastiran veya engelleyen web sitesi
navigasyonlari, engellilerin erisimini g6z éniinde bulundurmayan

ic mekan tasarimlari, bir dil grubuna ait kisiler icin anlasilir ama

bir digeri i¢in anlasilir olmayan isaretler, kamusal alanda tek

tarld kullanimi destekleyen ama farkli kullanimlari g6z éniinde
bulundurmayan esyalar (6rnegin tzerinde oturulabilen ama
uzanilamayan banklar) siralanabilir.

GIZLILIK ANLASMASI: taraflar arasinda gizlilik temelli bir

iliski kuran bir yasal anlasmadir. Tasarimcilardan ticari sirlari,
gelistiriimekte olan yeni urtnleri, patentleri veya bir proje Uzerinde
calisirken bilgisine sahip olabilecekleri diger gizli is planlarini
korumak Uzere bir gizlilik anlasmasi imzalamalari istenebilir.

TEMELLUK: bir tasarim ya da yaratici galismanin
olusturulmasinda veya diizenlenmesinde, baskasina ait
calismalarin (tasarimlar, illistrasyonlar veya fotograflar...)
kullaniimasi. Sayet yeni bir eser olusturulurken kullanilan mevcut
eser belirgin bir degisiklige ugruyorsa, 6rnegin kolaj yapiliyorsa, bu
durum genellikle adil kullanim ¢ergevesinde kabul edilir. Bununla
birlikte, 6zellikle mevcut eser esas yaraticisinin bilgisi veya izni
olmadan veya ¢ok az degisiklikle kullaniliyorsa, bu durumda
temellUk ciddi telif hakki ve etik sorunlari dogurabilir.

KULTUR YAGMACILIGI: ‘Kultiriin Suistimali’ olarak da gecer.

Egemen kiltire mensup olanlarin dezavantajli konumdaki veya
azinlik bir kultirin unsurlarini kendine mal etmesidir. Bu durum,
‘kaltar hirsiziigr’ olarak kabul edilir.

CIKAR CATISMASI: bir kisinin resmi konumu geregi yaptigi
eylemler ve aldigi kararlardan sahsi yarar saglamasi durumu.

AKILCI TUKETIM: asiriya kagmayan, gevreye, kilttire ve topluma
saygili bir tiketim modelini 6ngdren bir anlayistir.

TESCIL HAKKI: tescil hakki, telif hakki sahiplerinin manevi hakki
olarak kabul edilir. Telif hakki sahiplerinin manevi haklari arasinda
tescil hakki, btiinltk hakki (calismanin zarar verici bicimde
carpitilmasinin 6nlenmesi), bir calismanin takma adla veya isimsiz
olarak yayinlanmasi hakki vb. sayilir. Bazi tlkelerde (6rnegin
Fransa’da) manevi haklar giicli bicimde desteklenir.

LEXICON

ACCESS: sometimes, by virtue of attributes inherent to the
design of an object, interface or other, the designer can control
accessibility to certain users and block accessibility to others
(knowingly or not). Some examples how design ‘controls access’
would be typeface that is illegible to older people, website
navigation that can make certain information easy to access or
not, interior design that excludes people with disabilities signage
that is clear for one language group but not another or public
furniture that promotes one type of use and excludes another (i.e.
benches that allow sitting but not lying).

NON-DISCLOSURE AGREEMENT: a legal contract that
creates a confidential relationship between parties. Designers
may be asked to sign a non-disclosure agreement to protect
trade secrets, new products in development, patents, or other
confidential business plans which they may become aware of
while working on a project.

APPROPRIATION: the use of pre-existing works (such as

existing designs, illustrations, or photography) in the creation

or composition of a design or creative work. If the appropriated
works are significantly altered in the creation of a new work, such
as a collage, the use is often deemed to be a fair use. However,
appropriation can raise significant copyright and ethical concerns,
particularly if the existing works are used without the original
creator’s knowledge or permission, or if the appropriated works
are used with little alteration.

CULTURAL APPROPRIATION: also called ‘Cultural
Misappropriation’ is when members of a dominant culture adopt
elements of a disadvantaged or minority culture. This is seen as
‘stealing’ from a culture.

CONFLICT OF INTEREST: a situation in which a person is in a
position to derive personal benefit from actions or decisions made
in their official capacity.

RATIONAL CONSUMPTION: the notion that a model of
consumption is possible that need not be excessive and can be
respectful of the environment, culture and society.

RIGHT OF ATTRIBUTION: the right of attribution is considered
a moral right of copyright holders. Moral rights for copyright
holders include right of attribution, right to integrity (preventing
prejudicial distortions of the work), right to have a work published
pseudonymously or anonymously, etc. Some countries have very
weak support for moral rights of copyright holders, but in other
countries (i.e., France) there is strong support for moral rights.



TELIF HAKKI: bir fikri miilkiyetin yaraticisina veya sahibine s6z
konusu eseri basmak, yayinlamak, cogaltmak, dagitmak, eseri
icra etmek yahut bir bagskasina icra etme iznini vermesi igin
saglanan miinhasir yasal hak. Bir eserin telif hakkiyla dogup
korumaya alindigi kabul edilir. Ancak eser, somut bicimde (dijital
dosyalar dahil) ortaya konmali ve asgari 6zgunlik standartlarini
karsilamalidir.

FiKRi MULKIYET HAKLARI: yazili eserler, sanat eserleri,
tasarimlar, resimler, semboller, miuzik eserleri, filmler, yazimlar,
icatlar vb. yaratilmis eserler tizerindeki gayrimaddi haklardir. Gogu
Ulkede fikri mulkiyet haklar kapsaml dért kategoriye ayrilir: telif
haklari, patentler, ticari markalar ve ticari sirlar. Fikri mulkiyet
haklari, ‘hak sahipleri’ne (yaraticilar, yazarlar, mucitler, isletmeler)
verilen minhasir haklardir. Fikri mulkiyet haklari, yaraticilarin,
meydana getirdikleri eserlerden para kazanmalarini ve kar elde
etmelerini saglayarak yaratici ifadenin, yeni teknolojilerin, yeni
icatlarin gelisimini tesvik eder ve ekonomik bliylime saglar.

YESiL AKLAMA (GREENWASHING): ‘whitewashing’ (aklama)
teriminden uyarlanan bu deyim, genellikle bir isletme veya trliintin
cevresel etkileriyle ilgili yanhs, yaniltici veya abartil bilgileri ifade
eder. Cevreye gercekten fayda saglamadan, tlketicinin cevreyi
destekleme arzusunu sémuren, genellikle reklam veya pazarlama
departmanlarinca kullanilan yaniltici bir uygulamadir.

KORSANLIK: fikri mulkiyet haklar kapsaminda korunan eserlerin,
hak sahibinin izni olmaksizin kullanilmasidir. Korsanlik, ticari sirlar
gibi maddi olmayan eserlerin calinmasinin yani sira muzik kayitlari,
kitaplar, dijital yazi karakterleri ve filmler gibi yaratiimis eserlerin
izinsiz olarak ¢cogaltilmasini kapsayabilir. Bu tiir korsan eserler
genellikle gayriresmi piyasada cok dustk fiyatlara satilir ve bu da
mesru hak sahiplerinin gelir kaybina yol acar.

INTIHAL: bir baskasinin galismasini veya fikirlerini alip
kendisininmis gibi gésterme eylemidir.

KONKUR PROJESI: konkur projesinin tanimi sudur: Profesyonel
tasarimcilar ve kuruluslar tarafindan, genellikle bir yarisma
kapsaminda ve katiimcilarin yeni is almasina vesile olmasi igin
Ucretsiz ya da cuzi bir tcret karsiliginda gerceklestirilen (belgeli
danismanlik da dahil) tasarim isi. Konsey, tim profesyonel

tasarimcilarin bu tir ¢alismalardan kaginmasini tavsiye etmektedir.

ADIL KULLANIM: Adil kullanim (‘Adil anlasma’ olarak da bilinir)
telif hakkina sahip bir eserin izin alinmadan, herhangi bir Gcret
veya telif Ucreti 6demeden belirli amaclarla kullanimina izin veren
yasal bir kavramdir. Adil kullanim uygulamasi, genellikle inceleme,
haber raporlama, 6gretim ve bilimsel arastirma amaglh calismalar
icin gecerlidir.

COPYRIGHT: the exclusive legal right granted to the creator

or owner of intellectual property to print, publish, reproduce,
distribute, or perform that work, or to authorise others to do so. A
work is considered copyrighted upon creation. However, it must
be fixed in tangible form (including digital files), and it must meet
minimal standards of originality.

INTELLECTUAL PROPERTY RIGHTS: the intangible rights to
created works, such as written works, works of art, designs,
images and symbols, musical works, filmed works, software,
inventions, and other works. In most countries, intellectual
property rights cover four broad categories of rights: copyrights,
patents, trademarks, and trade secrets. Intellectual property rights
are exclusive rights, granted to ‘rightsholders’ (creators or authors,
inventors, and businesses). By enabling creators to monetize and
profit from their work, intellectual property rights encourage the
development of creative expression, new technologies, and new
inventions, resulting in economic growth.

GREENWASHING: An adaptation of the term ‘whitewashing’
this expression refers to false, misleading or exaggerated
information concerning environmental impact, generally of a
business or product. A deceitful practice, generally adopted by
advertising or marketing departments, to benefit from consumer
desire to support the environment, without actually benefitting
the environment.

PIRACY: the exploitation of works protected under intellectual
property rights, without the permission of the rightsholder.

Piracy can include the theft of intangible works, such as trade
secrets, as well as the unauthorised reproduction of created
works, such as music recordings, books, digital typefaces, and
films. Such pirated works are often sold for substantially reduced
prices on the grey market, diverting income away from the
legitimate rightsholders.

PLAGIARISM: the act of taking someone else’s work or ideas and
passing them off as one’s own.

SPECULATIVE PRACTICE: Speculative practices (also called
‘spec work’ or ‘free pitching’) are defined as: design work
(including documented consultation), created by professional
designers and organisations, provided for free or for a nominal
fee, often in competition with peers and often as a means to solicit
new business. The Council recommends that all professional
designers avoid engaging in such practices.

FAIR USE: Fair use (also known as ‘Fair Dealing’) is a legal
concept that allows the use of copyrighted material for certain
purposes without obtaining permission and without paying a fee
or royalty. Purposes permitting the application of fair use generally
include review, news reporting, teaching, or scholarly research.



tasarimda
profesyonellik

Profesyonellik, ‘ekonomik kazangtan ziyade iyi is yapmayi ve isin
ekonomik veriminden ziyade niteligini gdézetmeyi’ dne siiren bir
anlayistir. Iy’ ve ‘kaliteli’ is yapmak ne demektir?°* Buna gére,

bir meslek mensubu, Ucretli bir hizmet sunma yakimlaliaginin
otesinde yasadigi topluma karsi da sorumludur. Bu, bir seyi dogru
ve genel olarak meslege karsi uzun vadeli bir gliven olusturdugu
icin yapmakla, bagkalar Uzerindeki etkisini dikkate almadan,
aninda kisisel kazang veya tatmin elde etmek icin yapmak
arasindaki farktir.

‘Profesyonel olmak’ li¢c unsurun birlesimiyle ortaya ¢ikar. Bir
profesyonel su ilkelere baglidir:

— yuksek standartta mesleki performans
Yiksek standartta tasarim hizmetleri sunacak kisisel yeterliligi
ortaya koymak. Bu ilke, hem 6n hem de surekli egitime,
profesyonel yaklasima, zihniyete ve bakis acisiyla ilgilidir.

— ylksek standartta mesleki davranis
Dogruluk, diristlik, seffaflik, vb. Bu ilke, etik uygulamalar,
musteriler, is arkadaslari ve meslektaslarla olan iliskilerle ilgilidir.

— yuksek standartta toplumsal sorumluluk
Bu ilke, daha genis bir gevreye, insanliga ve gezegene yoénelik
mesleki yukumlultklerle ilgilidir.

Tasarim mesleginin itibari tim tasarimcilarin bireysel performansiyla
sekillenir. Tasarimcilar meslektaslarina karsi, temsilcileri oima
hasebiyle kamu nezdinde meslegin degerlerini alenen korumak

ve meslegin algilanmasini olumlu yénde etkilemek tzere her

zaman ylUksek standart seviyesini muhafaza etmekte net bir
sorumluluga sahiptir.

I. MESLEKi PERFORMANS

Yiiksek mesleki standartlar ve yetkinlik
diizeylerini korumak

iyi tasarim yapmak tasarimcinin mesleki sorumlulugudur.
Kullanicilara hizmet eden, dahasi onlari memnun eden ve onlara
her zaman fayda saglayan tasarimlar yaparak en ylksek hizmet
kalitesini strdirmek tasarimcinin sorumlulugundadir. Bunlar,

01 Freidson, Eliot. Professionalism, the third logic: on the
practice of knowledge. Bibliovault OAI Repository, the University of
Chicago Press, 2001.

professionalism
in design

Professionalism is “an ideology that asserts greater commitment
to doing good work than to economic gain and to the quality rather
than the economic efficiency of work”.°* What does it mean to do
‘good’, ‘quality’ work? It follows that a professional is accountable
to the societies they live in that goes beyond their obligation to
perform a remunerated service. It is the difference between doing
something because it is right and builds long-term confidence

in the profession at large, and doing something for immediate
personal gain or gratification, regardless of the impact on others.

We contend that what is called ‘being a professional’
is a combination of three elements. A professional has
a commitment to:

— a high standard of professional performance
Ensuring personal capacities to provide high standard design
services; this is based on initial and on-going education, and on
a professional approach, mindset and outlook.

— a high standard of professional conduct
Integrity, honesty, transparency, etc.; this relates to ethical
practices and relationships with clients, collaborators
and colleagues.

— a high standard of professional responsibility to society
This relates to professional obligations to the greater
community, humanity and the planet.

The reputation of the design profession stands on the

individual performance of all designers. Designers have a clear
responsibility to their peers to publicly uphold the values of the
profession as representatives thereof and to maintain a high level
of standard at all times so as to positively affect perception of
the profession.

I. PROFESSIONAL PERFORMANCE

Maintaining high professional standards and
levels of competence

Designers have a professional responsibility to create good
designs. It is the designer’s responsibility to maintain the highest
quality of service, creating designs that serve and even delight
users and always benefit them. This is done by adhering to design

01 Freidson, Eliot. Professionalism, the third logic: on the
practice of knowledge. Bibliovault OAl Repository, the University of
Chicago Press, 2001.
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tasarim metodolojilerine bagh kalarak arastirma safhasindan nihai
teslime kadar surecin tim etaplarinin yeterli ve kapsamli bicimde
ilerlediginden emin olarak gergeklestirilir. Tasarim ¢oézimleri
uygun, anlasilir, gerekli ve kullanilabilir olmalidir. lyi bir tasarimin
degerlendirilmesi, hedef kullanici veya 6deme yapan musteriyle
bitmez; tasarimin Uretimi acisindan etkisinin yani sira yasam
ddéngust boyunca olusturacagi ekonomik, sosyal, kilttrel ve
cevresel etkileri de kapsar.

‘lyi Tasarim’

Her tasarim ‘iyi’ degildir. Belirlenmis islevinin &tesinde, nihai
Uriniin —yani tasarim- yaratacagi sosyal, kilturel, ekonomik

ve cevresel etkiyi de Urettigi ¢ozimin ayrilmaz pargalari olarak
dikkate almaldir. Tasarimlarin toplum ve gezegenimiz lzerinde,
genellikle belirli bir Griin veya mesajin niyetlerinin ve erisim alaninin
cok Stesinde muazzam bir etkisi vardir. lyi distntimiis tasarim
bir deger yaratir. Yetersiz bir tasarim bir hasari da beraberinde
getirir. Tasarimcilar sorumluluklarini 6nemsiz gérmemelidir.
Tasarimlarin yalnizca kiiguk bir ylizdesi isabetlice tUm bu kriterleri
karsiliyor olarak tanimlanabilir, bu da ‘iyi tasarimin’ nadir oldugu
anlamina gelir.

Siirekli mesleki gelisim (hayat boyu 6grenme)

Mevcut yetkinlik diizeyini korumak ve gelistirmek, bilgi ve
becerilerini onlara mesleki bir temel saglayan yiksekdgretim
kurumlarindaki egitim sonrasinda da strekli glincellemek
tasarimcilarin mesleki yukimlulugadar. Bu yukumlilik, yeni
teknolojiler konusunda strekli 6grenmeyi, cevresel etki konusundaki
(malzemeler, Uretim teknolojileri ve enerji kullanimi ve kullanim émrt
gibi yasamdoénglusel etkilere iliskin) son gelismeleri izlemeyi, gelisen
sosyal ve kulturel trendleri arastirmayi, degisen yasal gercevelere
uyumlanmayi ve tasarimlarinin psikolojik ve fizyolojik etkilerini
anlamayi kapsar.

Tevazu

Kendi fikirlerimize hayran olmak kolay, ancak biz kendi zevkimiz
igin tasarlamiyoruz. lyi tasarim, elestiriyi kabul etme ve ona deger
verme, acikfikirli olma, ekipler halinde ¢alisma ve (uzmanlari,

masteriyi, son kullaniciyl, meslektaslarini, isbirlikgilerini ve toplumu)
dinleme becerisiyle ortaya ¢ikar.

Il. MESLEKi DAVRANIS

Meslek etigi

Bir tasarimci, her seyden once, Ustlendigi her iste onur, haysiyet,
dogdruluk, dirustlik, ahlak ve bitunlik degerlerini korumalidir.

Meslegi savunma ve egitim

Tasanmin degerini misterilere, son kullanicilara, hikimetlere ve
topluma aktarmak tasarimcinin sorumlulugundadir. Tasarimcilar,
tasarimin esitlik, saglik ve giivenlik, yasam kalitesi, cevresel
surddrdlebilirlik, kapsayicilik, erisilebilirlik, kiltirel gesitlilik ve insani
kosullarin iyilestiriimesi konularini ele alma potansiyelini ortaya koyan
etkin savunuculari olmalidirlar. Yetersiz bir tasarimin potansiyel

methodologies and assuring that all parts of the process, from
research to final deliverable, are done adequately and thoroughly.
Design solutions should be appropriate, intuitive, necessary

and useable. Evaluation of a good design does not end with the
targeted individual user or paying client but includes the impact
of the design in terms of its production, as well as the economic,
social, cultural and environmental impacts of the design—
throughout its life cycle.

‘Good Design’

Not all design is ‘good’. Beyond its narrowly intended function, the
outcome—the design—must consider the social, cultural, economic
and environmental impact as integral parts of the solution. Designs
have enormous impact on society and on our planet, often far beyond
the intentions and reach of a particular product or message. A
worthwhile design creates value. A poorly conceived design causes
damage. Designers must not take their responsibilities trivially. Only a
small percentage of designs can accurately be described as meeting
all these criteria, meaning that ‘good design’ is rare.

Continuing professional
development (lifelong learning)

After receiving formal education in institutions of higher education,
where most designers obtain a foundation for practice, in order

to maintain and grow these competencies, designers have a
professional obligation to continuously update their knowledge and
skills. This could mean training in new technologies, keeping up

with recent environmental impact science (pertaining to materials,
manufacturing technologies and life-cycle impacts like energy usage
and end-of-life), researching evolving social and cultural trends,
keeping up with changing legal frameworks or understanding the
psychological and physiological impacts of their designs.

Humility

It is easy to fall in love with our ideas, but we do not design

for our own pleasure. Good design comes from the ability to
accept and value criticism, be open-minded, work in teams, and
listen (to experts, to the client, to the end user, their peers, their
collaborators and the general public).

Il. PROFESSIONAL CONDUCT

Professional ethics

Above all, a designer should uphold the values of honour,
dignity, truthfulness, honesty, morality and integrity in everything
they undertake.

Advocating and educating

It is the responsibility of designers to convey the value of design to
clients, end users, government and the general public. They should be
active advocates in showing the potential of design to address issues
of equity, health and safety, quality of life, environmental sustainability,
inclusivity, accessibility, cultural diversity and the advancement of the
human condition. It is also important to address the potential negative
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olumsuz etkilerini; olasi sosyal, kiiltiirel ve gevresel etkileri ve
kisisel gizliligi tehdit eden olasi teknoloji ve veri manipulasyonunun
sonugclari bakimindan ele almak da énemlidir. Bunu yaptiklarinda,
tasarimcilarin yarattiklan etkiyle beraber hizmetleri karsiiginda
topladiklari takdir ve itibar da artar.

Yasal uyumluluk

Tasarimcilar, ¢calistiklan llkedeki tim yasal yukumliliklerin
savunucusu olmalidir. Bu yukumlalikler; telif hakki ve yasal
dizenlemeler, yazitipi ve goérintl lisanslari, korsanlik, intihal ve
temelllk ile saglik ve guvenlik standartlari, gevre standartlari,
raporlama, Uriin yeterlilik testi, fikri mulkiyet mevzuati ve diger
ilgili yasa ve ydénetmeliklere iliskindir.

Miisteri farkindahgi
Musterileri, fikri mulkiyet haklari, veri koruma yonetmeligine
iliskin konular, mahremiyet haklari, isin itibari, saglk ve gtvenlik

standartlari, cevre standartlari, erisilebilirlik standartlar vb.
konularda bilgilendirmek tasarimcinin gorevidir.

Taahhiitlere baglihk

Mesleki itibar geregi, tasarimcilar musterilere, tedarikgilere,
isbirlikcilere ve galisanlara yazil, s6zlU veya sézlesmelerden
dogan taahhutlerini her zaman yerine getirmelidir. Bir tasarimci,
mesleki davranis kurallarini ihlal eden veya edebilecek bir
taahhitte bulunmamaldir.

Sozlesmelerin acik ve anlasilir oimasi

Sozlesmeler, bir projenin kapsamini ve niteligini, verilecek
hizmetleri ve bu hizmetler karsiligindaki 6deme seklini,

olasi tim bedeller veya Ucretler dahil olmak tzere, agik ve
kapsayici sartlar ve kosullar araciligiyla acik¢a tanimlamalhdir.
Sunulan tasarim hizmetleriyle ilgili tim maliyetler 6nceden
aclk¢a belirtiimelidir. Tasarim sireci, potansiyel olarak ortaya
cikabilecek maliyetlerin kaynaklarini igerir sekilde acik ve net
aciklanmalidir. Tasarimci, s6zlesmede belirtiimeyen herhangi bir
6deme almamalidir.

Yiiklenicilik

Tasarimcl, bir tasarim projesinin bazi kisimlarini bir ylkleniciye
veriyorsa, bunun hakkinda musterisini bilgilendirmeli ve bu konuda
onayini almalidir. Tasarimci ile herhangi bir alt yiiklenici arasinda
resmi bir anlagsma yapilmali ve tasarimci misterisini bundan
haberdar etmelidir.

Fikri miilkiyet haklan

Faaliyet gosterdigi tlkede gecerli olsun ya da olmasin,

bir tasarimcinin kendi telif haklarinin yani sira diger fikri
mulkiyet haklarini ve baska yaraticilarin fikri miilkiyet haklarini
kavramasi, bunlara saygl duymasi ve musterilerini bu konuda
bilgilendirmekle yukumladar.

impacts of poorly conceived design in terms of possible social,
cultural and environmental impacts and implications of possible
technological and data manipulation impacting privacy. In so doing,
the stature of designers is enhanced, along with their influence and
appreciation of the value of their services.

Legal compliance

Designers should uphold all legal obligations in the country they
practice. This may relate to copyright and regulation, font and
image licensing, piracy, plagiarism and appropriation, as well

as health and safety standards, environmental standards and
reporting, adequate product testing, Intellectual Property (IP)
legislation and any other relevant laws and regulations.

Client awareness
It is the role of the designer to inform clients about intellectual
property rights, issues relating to data protection regulation,

privacy rights, crediting work, health and safety standards,
environmental standards, accessibility standards, etc.

Honouring commitments

As a matter of professional reputation, designers should always
honour their written, verbal and contractual commitments to
clients, suppliers, collaborators and employees. A designer should
not enter into a commitment that is or could cause a breach of
codes of professional conduct.

Clear contractual understandings

Contracts should clearly describe the scope and nature

of the project, the services to be rendered and the manner of
compensation for those services, including all potential fees

or charges, through clear and inclusive terms and conditions.

All costs associated with the design services offered should

be clearly stated in advance. The design process should be
explained clearly as to convey the sources of costs that could be
potentially incurred. The designer should not receive any form of
undisclosed compensation.

Subcontracting

If subcontracting portions of a design project, the hiring designer
should inform their client and obtain their approval. A formal
agreement should be established between the designer and

any subcontractors and the designer should keep their client
informed of these.

Intellectual property rights

Whether applicable in the country in which a designer

practices or not, the professional designer is beholden to
understand and respect their own copyrights and other
intellectual property rights and the intellectual property rights of
other creatives, and to transmit this information to clients.
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Tasarimcinin fikri miilkiyet haklan

Bir tasarimci, genel olarak meslektaslarinin hakkini korumak igin
tasarimlarinin fikri milkiyet haklarindan uygun tazminat ve yasal
belgeler olmaksizin feragat etmemelidir. Tasarimci, ¢galismalarinin
izinsiz kopyalanmasi veya kullaniimasina izin vermemelidir. Hakkini
ihlal edenlerle iletisime gegerek calismayi kullanmayi birakmalarini
istemeli veya kullanim icin bir tazminat 6denmesini talep etmelidir.
Tasarimcl, galismalarinin teknik ve pratik olarak miimkin oldugu her
durumda, kaynak gostermeksizin kullaniimalarina izin vermemelidir.

Baskalarinin fikri miilkiyetini kullanmak

Tasarim profesyonelleri genellikle fotograf, patentli bilesenler,
illistrasyon, tipografi, tekstil tasarimi, yazili materyaller gibi
farkli yaratici disiplinlerden ¢calismalari kullanirlar. Bagkalarinin
calismalarini kullanirken, hak sahiplerinin iznini almali, lisansini
temin etmeli ve kaynak gdstermelidirler. Tasarimcilar, agik
rizas! olmaksizin ve dogru kaynak géstermeden bir baskasinin
isini kullanmamali, kopyalamamali ve bu degerleri kesinlikle
korumalidirlar.

Veri kullanimi ve gizlilik

Veri toplama ve veri madenciligine dayali mevcut teknolojiler,
6énemli gizlilik sorularini da giindeme getirmektedir. Tasarimcilar,
tasarimlariyla uygun standartlarin sunulmasini ve surduriimesini
saglamak bakimindan elverisli bir konuma sahiplerdir. Bir tasarimci,
son kullaniciyi yanlis yénlendiren veya aldatan, kendi gizliligini
baltalayan veya bilmeden kendi ¢ikarlarina aykiri herhangi bir
tasarima yol agmamali veya bdyle bir tasarim gerceklestirmemelidir.

Cikar catismasi

Tasarimcilar, meslek yasamlarinin belirli asamalarinda kendilerini
cikar catismasi icinde bulabilirler. Tasarimcinin, mesleki yeterliligi
dahilinde aldigi kararlardan veya eylemlerinden sahsi ¢ikar elde
etme konumunda oldugu durumlar, seffafligi saglamak amaciyla
ayrintili bicimde izah edilmelidir.

Tavsiyeler

Profesyonel bir tavsiye istendiginde, bir tasarimci, iliskili olduguna
dair bir 6nbilgi vermeden kendi isyeri veya bir bagka isyerinin
hizmetlerini Snermemelidir. Agikca belirtmedikce, herhangi

bir sekilde kazancg sagladiklari bir Ggtincu-taraf sirketi tavsiye
etmemelidirler.

Rakip miisterilerle calisma

Tasarimcinin, potansiyel bir musterinin rakibiyle dogrudan bir
calisma iliskisi mevcutsa, ¢ikar catismasini dnlemek icin her iki
musteriyi de usuliine uygun olarak bilgilendirmelidir.

Jiiri Gyeligi

Tasarimcl, kendisinin veya kendi isyerinin cikar saglayacagi bir
juride yer almamalidir. Herhangi bir juri calismasinda jiri Gyesi
olarak yer alan bir tasarimci, kendisine ait yahut kendisinin veya
isyerinin yararlandigi, yararlanacagi herhangi bir calisma hakkinda
bir yargi sunmamali ve oylamadan geri ¢cekilmelidir.

The designer’s intellectual property rights

A designer must not give up the intellectual property rights of their
designs without appropriate compensation and with appropriate
legal documentation so as not to undermine the rights of all
designers. Designers must not allow that their work be copied or
used without permission and are encouraged to contact copyright
infringers to request that they cease using the work or compensate
the designer for the use. Designers must not allow their work to be
used uncredited, where technically and practically possible.

Using the intellectual property of others

Design professionals often use works from other creative disciplines,
including photography, patented components, illustration,
typography, textile design, written materials, etc. When using the
work of others, permissions must be obtained, licenses procured,
and credit given. Designers must not use the work of others without
their express consent and attributing proper credit. They must not
take credit for the work of others. They must not copy the work of
others. Designers must uphold these values strictly.

Data use and privacy

Current technologies based on data collection and mining raise
important privacy questions. Designers are well positioned to
ensure that proper standards are introduced and maintained
by their designs. A designer should not cause or create any
design that misleads or deceives the end user into volunteering
information, undermining their own privacy, or otherwise
unknowingly acting against their own interests.

Conflict of interest

Designers can find themselves in conflicts of interest in certain
facets of their professional life. Situations in which the designer is
in a position to derive personal benefit from actions or decisions
made in their professional capacity must be adequately disclosed
to insure transparency.

Recommendations

When asked for a professional referral, a designer should not
recommend the services of their own studio or a studio they

are related to without disclosing the relationship. They must not
recommend any third-party company from which they expect to
receive compensation of any kind, unless explicitly disclosed.

Working with competing clients

If the designer has a current working relationship with a direct
competitor of a potential client, both the clients should be duly
informed so as to avoid conflict of interest.

Sitting on a jury

A designer should not sit on a jury where they or their studio will
stand to benefit from their participation in the jury. A sitting design
juror must disclose and recuse themselves from any judgement on
any work that is their own or that they or their studio have or will
derive benefit from.
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Miisteri gizliligi

Bir tasarimci, musterilerinin gizliligine saygi géstermeli ve bu

gizli iliski kapsaminda elde edilen 6zel bilgilerin, rekabet avantaji
saglayan (patentler, fikri mulkiyet vb.) bilgilerin korunmasini
saglamalidir. MUsteriden vasitasiyla elde edilen ayricalikli bilgiler
(gelecek planlari, Uretim kapasitesi ve is stratejisi dahil) gizli kabul
edilmelidir. Tasarimci, musterinin onayi olmadan ayricalikh bilgileri
hicbir zaman paylasmamalidir.

Adil Gicretlendirme

Tim tasarimcilar adil tcretle calismalidir. isi kaybetmemek
adina misteriye adil piyasa degerinin altinda Ucret teklif etmek,
tasarimcilarin calismalarinin degerini diistireceginden etik degildir.

Degere karsi maliyet

Tasarimcl, rekabet s6z konusu oldugunda sadece fiyati temel
almamalidir. Tasarim, piyasa fiyati Gretim maliyeti veya kullanim
degerine esit olan bir meta degildir. Tasarim, misteriler kadar son
kullanicilar igin de deger yaratan bir faaliyettir. Tasarimci, emeginin
karsiligini, yalnizca urettigi hizmetin maliyetini karsilamak i¢cin degil,
yarattigi degerden pay alacagi, adil bir bicimde almalidir. Salt ticrete
dayali bir rekabet, hem meslegin dederi hem de tasarimcilarin

iyi tasarim Uretme yetisine zarar verir ve sonucta deger yaratma
potansiyelini genel olarak dusurur.

Tasarimcilar, meslek drgutleri araciligiyla, tasarimin yarattig
degeri adil bicimde paylasan ve musteriler, son kullanicilar ve tim
insanligin ¢ikarlari dogrultusunda deger yaratmanin en Ust dlzeye
ulasmasini tesvik edecek kazang ydntemlerini savunmalidir.

Konkur projesi

Tasarimcilar higbir kosulda konkur projelerine bagsvurmamalidir.
Konkur projesi, bir ticretli is sézlesmesi elde etme umuduyla
Ucretsiz is saglayan bir uygulamadir. Bu uygulama bazi
endustrilerde yaygin olsa da, tasarim acisindan etik disi kabul
edilir. Konkur projesi, tasarim hizmetinin degerini disurir ve zayif
tasarimlara mahal verir.

Pro bono

Latince ‘pro bono’, genelde ‘bilabedel’ gibi anlasilir. Aslinda terimin
gercek manasi ‘yararlilik icin’dir. Hakl bir amag i¢in calismak tesvik
edilir. Ancak, tasarimci ile alici arasindaki ¢alisma iliskisi ayrintih

ve net bigimde belirlenmeli, tanimlanmali ve bir s6zlesmeyle
saptanmalidir. Hak sahipligi de dahil olmak tzere karsiliksiz calisma
kosullarina siki sikiya uyulmaldir. Sunulan tasarim hizmetinin
degeri, hizmeti karsiliksiz alan tarafa acikca iletiimelidir.

Adil rekabet

Bir isi alma sUrecinde tasarimcilar arasindaki rekabet seffaf ve
durust olmahdir. Higbir tasarimci, kendini veya rakiplerini yanlis
tanitmamali, kendi yaratmadigi isler igin 6vgl almamali, deneyim
veya yeterlilik dlizeyi, statlist veya bagh oldugu gruplar vs. hakkinda
dogru olmayan iddia ve yaniltici beyanlarda bulunmamalidir.

Client confidentiality

A designer should respect the confidentiality of their clients, ensuring
that any private information, competitive advantage (patents,
intellectual property) or other information obtained within this
confidential relationship is protected. Privileged information obtained
through the client relationship (including future plans, production
capabilities and business strategy), should be treated as confidential.
The designer should not, at any time, divulge privileged information
without the consent of the client.

Fair compensation

All designers should work for fair compensation. Offering rates
below fair market value to clients to win contracts is unethical, as it
undermines the value of the work of all designers.

Cost versus value

Designers are discouraged from competing purely on the basis

of price. Design is not a commodity with a market price equal to

its cost of production or utility value. Design is an activity that
creates value for clients and end users. Designers should be fairly
compensated for a share of the value they create and not simply for
the cost of providing the service. Pure fee competition undermines
the value of the profession, the ability of designers to produce good
design, and ultimately reduces the potential for value creation.

Designers, through their professional organisation, should advocate
for design procurement methodologies that fairly share the value
created by design, and incentivise the maximisation of value
creation in the interests of clients, end users and all of humanity.

Speculative practice

Designers should under no conditions participate in

what is called speculative practice or ‘spec’ work (also known as
‘free pitching’). Spec work is providing unpaid work in the hopes

to obtain a paid contract. Though this practice is common in some
industries it is considered unethical in design. Spec work diminishes
the value of design services and it encourages poor practice.

Pro bono

It is widely misunderstood that the Latin ‘pro bono’means ‘for free’. In
fact, the term means ‘for good.” To work to advance a deserving cause
is encouraged. However, the precise working relationship between the
designer and the recipient should be carefully determined, defined and
described in an agreement. The conditions of unremunerated work,
including ownership of rights, should be adhered to strictly. The value
of the design services rendered should be communicated clearly to
the pro bono recipient.

Fair competition

Competition among designers for contracts should be transparent
and honest. No designer should: misrepresent themselves or their
competitors, take credit for work that they did not create or make
untrue claims or misleading statements about experience or level of
qualifications, standing or affiliation.
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Haksiz itibarsizlastirma

Bir tasarimci, hicbir kosulda bir meslektasinin itibarina zarar
vermemelidir. Tasarimcilar, meslektaslari hakkinda diirtst ve adilce
konusmal, ig, taninirlik veya baska herhangi bir nedenle rekabet
amacilyla bir digerine iftira atmamalidir. Meslektaslara temel mesleki
sayglyla yaklasiimalidir.

Temsil

Tasarimcilar temsil bilinciyle hareket etmeli ve bu temsil niteligini
egitim igin bir firsat olarak ele almalidirlar. Tasarimcilara ve

fikri haklara saygi konusunda asgari standartlari karsilamayan
etkinliklerde yer almamalidirlar. “Temsil bilinciyle hareket etme’ye
ornek olarak bir jiride yer alma, konferansta konusmaci olma ya da
bir serginin kiratérligini yapma sayilabilir. Ardinda gizli yiksek
Ucretler bulunan odller, telif haklarini hice sayan sergiler, tasarimi
yanlis tanitan konferanslar tasarimcilari ve tasarimi diizgiin temsil
etmeyen olaylar arasindadir.

Calisanlara etik muamele

insan haklarina saygili giivenli bir calisma ortami her galisanin
hakkidir. Galisanlar adil bigimde terfi ve is almali, ayrimciliga maruz
kalmamalidir. isverenler, calisanlarina hem maas hem de fazla
mesai sz konusu oldugunda adilce ve yeterli bir 6deme yapmalidir.
isverenler, galisanlarinin mesleki gelisiminden ve yeni bir gérev séz
konusu oldugunda calisanlarina danismanlik, isbasi egitimi veya
Ucretli egitim gibi olanaklari saglamaktan sorumludur.

Ucret esitligi

Ucret esitligi ilkesi, iki ayri is, isverenin faaliyetine esit diizeyde
deger katiyorsa, o iste galisanlarin da esit Gicret almasi gerektigini
kabul eder. Bu ilkeye, siklikla cinsiyet esitsizlikleri s6z konusu
oldugunda atifta bulunulur, ancak baska durumlar igin de

gecerli olabilir.

Yerel meslek orgiitiiniin ve topluluk
altyapisinin desteklenmesi

Tasarimin bir meslek olarak taninirhgini artirmak amaciyla
tasarimcilar, kendi yerel ve uluslararasi tasarim meslek kuruluslarini
etkin bicimde desteklemelidir. Tasarimcilar savunuculuk,
danismanlik, tasarim yarismalarinda jurilik vb. yollarla kendi
topluluklarinin etkin bir parcasi olmalidirlar. Profesyonel tasarimcilar
tasarim egitiminde yer almali, tasarim egitimi kurumlari da tasarim
profesyonelleriyle ve onlari temsil eden kuruluslarla etkilesim icinde
olmalidir. Tasarimcilarin, tasarim mesleginin birikimini ve durusunu
gelistirecek ticari ve akademik arastirmalar yapmalari tesvik edilir.
Meslek savunusu ve egitim en iyi, esgidimli ¢abalar ve mesaj
verme yoluyla gerceklestirilir.

Unfair damage to reputation

Under no circumstances should any designer damage the
reputation of another. Designers should speak with candour and
fairness of their colleagues and not participate in slander as a
basis to compete for work, recognition or for any other reason.
Basic professional respect should be accorded to colleagues.

Representation

Designers acting in a representational capacity should
consider these an opportunity to educate. They should not
take part in events that do not comply with basic standards

for respecting designers and intellectual copyright. Examples
of ‘acting in a representational capacity’ could be sitting on a
jury, speaking at a conference, curating an exhibit. Awards that
have high hidden fees, exhibits that do not respect copyrights,
conferences that misrepresent design, are all examples of
events that diminish designers and design.

Ethical treatment of employees

Employees deserve to work in a safe work environment

that respects their basic human rights. Promotions and job
assignment should be fair and non-discriminatory. Employers
should compensate their employees fairly and adequately,
both in salary and the payment of overtime. Employers

are responsible for the professional development of their
employees, which they can do by assigning mentors for new
tasks, on-the job training or paid instruction.

Pay Equity

Principle of pay equity proposes that if two different job posts
contribute equal value to their employer’s operations, then the
employees in those positions should receive equal pay. This
is often referred to regarding gender disparities but can be
applied in other situations.

Support your local organisation and
design community infrastructure

In order to enhance recognition of the design as a profession,
designers should actively support their local and international
professional design organisations. Designers should participate
actively in their community through advocacy, mentorship,
judging design competitions, etc. Professional designers
should be involved in design education and design education
institutions should interact with design professionals and the
organisations that represent them. Designers are encouraged
to undertake research, both commercial and academic, that
advances the knowledge and standing of the design profession.
Advocating and educating is best accomplished through
coordinated efforts and messaging.
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INl. MESLEGIN TOPLUMSAL
SORUMLULUGU

Tasarimcilar, artik evrensel olarak benimsenmis,
bliylimeye dayali ekonomik modelde kritik bir

rol oynamaktadirlar. Bu model, artan liretim ve
tiiketim yoluyla siirekli biiylime tizerine kuruludur.
Bu modelin sinirlan da asikar; sonuclarina tanikhk
ediyoruz: ekolojik bozulma, biliyiiyen sosyal
esitsizlik ve kiiltiriin tektiplestirilmesi.

Tasarimcilar sadece lirlinler ve mesajlar yaratmazlar.
Stereotipler, davranigsal yénlendirmeler ve

kiiltirel basari kurgulari yoluyla titkketme arzusunu
canlandirmada merkezi bir rol oynarlar. Tiiketimi
basarili bicimde artirmada egsiz olan bu mesleki
yetiler, alternatifler bulmak icin de kullanilabilir.

Tasarimcilar, teknoloji ve yenilikleri tiim canlilarin
uzun vadeli fayda ve refahi icin kullanarak daha
akilci bir iiretim ve tiiketim modelini arama
sorumluluguna sahiptir. Bu onlari sadece
kullanicilar ve insanlik degil, miisterilerinin
goziinde de daha degerli kilacaktir.

Cevresel siirdiriilebilirlik

Tasarimcilar, gevresel etkiyi en aza indiren tasarimlar yapmak
icin gereken bilim ve teknolojilere iliskin cagdas ve elestirel bir
anlayis dogrultusunda, malzemelerin, Uretim slireglerinin, enerji
kullaniminin, geridénusturdlebilirlik ve yeniden kullanilabilirligin
akilcl bicimde uygulanmasindan sorumludur. Tasarimcilar,
tasarimlarinin ‘tim yasam doéngUsi’nin farkinda olmalidir.

Tasarimcilarin strdirulebilirlige yapabilecekleri en 6nemli katki,
yetilerini hem Uretimi (6rn. yeni maddi malzemelerin hizmetlerle
degistiriimesi yoluyla) hem de tiketimi (6rnegin, tasarimlari daha
dayanikl hale getirip onlari gok sik yenileme veya degistirme
ihtiyacini azaltarak ya da alternatifler sunma yoluyla yeni trln
tlketimini tesvik etmeyerek) azaltma amaciyla kullanmaktir.

Yesil aklama

Tasarimcilar bilingli olarak ‘yesil aklama’, yani —pazarlama veya
baska gerekgeler yoluyla— gevreye oldugundan daha duyarl gibi
gorunen tasarimlar Uretmemelidirler. Bir musteriye, dagitimciya veya
son kullaniciya, kismi veya yaniltici bilgi sunarak, mevcut eksiklikleri
Ortbas ederek veya orterek, yanlhs bilgi veya analiz saglayarak bir
tasarimin gevresel niteliklerini saptirmak veya abartmak etik degildir.

Sosyal esitlik

Calismalari dogrudan erisimi diizenledigi ve sistemdeki esitsizlikleri
kalici hale getirebildigi veya ele alabildigi i¢in, esitsizligin giderilmesi
tasarimcilarin mesleki yukimlaligidir. Bu nedenle tasarim
profesyonelleri, galismalarinin esitsizlige neden olabilecegi olasi
durumlarin farkinda olup bunlari géz édniinde bulundurmali ve
sistemdeki mevcut esitsizliklerin kullanicilar Gzerindeki etkilerini
azaltmayr amaglamalidirlar.

lll. PROFESSIONAL RESPONSIBILITY
TO SOCIETY

Designers play a critical role in the now universally
adopted growth-based economic model. This model
is founded on continual growth through increased
production and consumption. The limits of this
model are apparent, and we are witnessing the
results: ecological degradation, widening social
inequities and cultural homogenisation.

Designers do not only create products and
messaging. They are central in stimulating the desire
to consume through their creation of stereotypes,
guidance of behaviour and cultural projections

of success. These same professional capacities

that have been so valuable to successfully grow
consumption, can be employed to find alternatives.

Designers have the responsibility to seek a more
rational production and consumption model, using their
skills and position to utilise technology and innovation
for the long-term good and for the well-being of all living
things. In so doing, they become more valuable not only
to their users and humanity, but also to their clients.

Environmental sustainability

Designers are responsible for implementing a rational utilisation of
materials, manufacturing processes, energy usage, recyclability and
re-usability by maintaining a critical contemporary understanding of
the science and technologies necessary to create designs that
minimise environmental impact. Designers should be aware of the
‘whole life cycle’ of their designs.

The most important contribution designers can make to
sustainability is to use their capacities to influence the reduction

of both production (e.g., replacement of new material goods by
services) and consumption (e.g., by making designs more durable
and reducing the need to replace them as often, or by reducing the
desire to consume new products by offering an alternative).

Greenwashing

Designers should not knowingly develop designs that ‘greenwash,’
that is, designs that appear—through marketing or other stated
claims—to be more environmentally sound than they are. To
misrepresent or overrepresent the environmental qualifications of a
design to a client, distributor or end user either by providing partial
or misleading information, glossing over or covering up known
shortfalls, or providing false information or analysis is unethical.

Social equity

Because their work directly controls access and can perpetuate
or address systemic inequalities, designers have a professional
obligation to address inequity. They should be aware and consider
the possible ways their work can create inequality and aim to
reduce the impacts of existing systemic inequities on their users.
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Kiiltiirel cesitlilik

Cesitlilik bir zenginlik ve deger kaynagidir, saygi duyulup
kutlanmasi gerekir. Begenilerde belirleyici niteligi olan, basari ve
arzuyla iligkilendirilen eserlerin ve mesajlarin yaraticilar olarak
tasarimcilar, kdlttird tanimlama konusunda muazzam bir glice
sahiptir. Bu sorumlulugun, diinya kiltiir mirasinin zenginligi

ve gesitliligini hassasiyetle gdzeterek uygulanmasi elzemdir.
Tasarimcl, ait olmadigi kiltrlerle etkilesim kurarken dikkatli
olmaldir, ¢linkl bu ‘Kiltdr Yagmaciligr’ veya ‘Kultiirin Suistimali’ ile
sonugclanabilir (bkz. S6zlik).

Tasarimlarin kapsayiciligi

Kapsayicilik glicli bicimde savunulmalidir. Kavrayis ve dikkat
eksiklikleri, bazi kullanicilar igin glvensiz hale gelen tasarimlara
yol agabilir (6rnegin, araba kazalari kadinlar i¢in daha 6limculdur)
veya istemeden stereotipler yaratarak, yayarak beklenmedik farkli
sonuglar dogurabilir.

Tasarimlar (or. elbise, mekanlar, nesneler, medya) kasith olsun ya
da olmasin anlam tasir. Bu nedenle, tasarimlarin igerdigi degerler
toplumun hi¢bir kesimini olumsuz etkilememelidir. Tasarimcilar,
tim insan temsillerine saygiyla yaklasarak (6rn. cinsiyet kimlikleri,
kultarel ve etnik gegmisleri, beden imgelerine iliskin farkindalik)
temel insan onurunu korumalidir.

Tasarim ekiplerinin cesitliligi
Tasarimlarda kapsayicilik eksikligi sorunlarini ele almanin bir
yolu, tasarimcilar arasindaki gesitliliktir. Cesitlilik barindiran

tasarim ekipleri, birden ¢cok bakis acisi ve yaklagimi géz énlinde
bulundurduklari icin daha iyi ve kapsayici sonuglar ortaya cikarir.

Kamu giivenligi

Tasarimclilar, yalnizca drlnlerinin son kullanicilarinin degil,
tasarimlarindan etkilenen herkesin giivenliginden sorumludur.
Tasarimclilar, tasarimlari araciligiyla tretim, nakliye, kullanim ve
kullanim sonrasi gibi tim asamalarda pek cok dogrudan ve dolayli
etkiye sahiptir. Dikkate alinan hususlar malzemelerin toksisitesi,
bagimli veya zorlayici davranislara tesvik, mahremiyet haklari ve
kisisel glivenligi de kapsamaktadir.

Erisilebilirlik

insanlar farkli bigim ve 6lcilerde diinyaya gelir. Farkl cinsiyetler,
farkli dzellik ve fizyolojilere sahiptir. insanlar biyir ve yaslanirken
farkli gereksinim ve yetileri olur, farkli fiziksel ve bilissel sinirlamalari
mevcuttur, bazilarinin bir yerde sabit olmamaya bagl zorluk

ve ihtiyaglari vardir. Belli gruplarin gereksinimleri acik ve nettir
(6rnegin, yeni gé¢gmenler, dil engeli olan insanlar) ve onlar ile dahil
olduklari gruplar hedefleyen tasarimlarda bu gereksinimler dikkate
alinmalidir. Tek bir tasarim herkese uyamaz. Tasarimlarin her projenin
kullanicilarinin taleplerine ne denli uygun oldugunu gézetmek
tasarimcilarin sorumlulugundadir.

Giiciin kotiiye kullanimi

Tasarimcilar, bilgilerini kullanici deneyimi olusturmak ve bu deneyimi
yénlendirmek i¢in kullanirlar. Ancak, tasarim bazen kullaniciyi

farkinda olmadigi davranislara yénlendirebilir. Bu taktik, kullanicinin
yararina hizmet etmek yerine musterinin hedeflerini gerceklestirmek

Cultural Diversity

Diversity is a source of variety and value and is to be respected
and celebrated. As arbiters of taste and creators of artefacts

and messaging associated with success and desire, designers
have enormous power to define culture. It is essential that this
responsibility be applied with sensitivity and appreciation for the
wealth and variety of the world’s cultural heritages. The designer
should be careful when interacting with cultures that are not their
own as this may result in ‘Cultural Appropriation’ or ‘Cultural
Misappropriation’ (see Lexicon).

Inclusivity of designs

Inclusivity should be vigorously defended. A lack of understanding
and attention can result in designs that become unsafe for certain
user types (e.g. car accidents are more fatal to women), designs
that unintentionally create or propagate stereotypes or other
unintended consequences.

Designs (e.g., dress, spaces, objects, media) have meaning,
whether intentional or not, and as such, the values that the
designs embody should not negatively affect any sector of society.
Designers should uphold basic human dignity by considering the
respectful portrayal of all people (e.g., gender identities, cultural
and ethnic backgrounds, awareness of body image issues, etc.)

Diversity of design teams

One way of addressing issues of lack of inclusivity in designs is through
diversity among designers. Design teams that are diverse in composition
produce better—and more inclusive—outcomes because they consider
multiple perspectives and approaches

Public safety

Designers are responsible for the safety of not only

the end user of their products, but also of all those impacted

by their designs. Designers have multiple direct and indirect
impacts through their designs through all stages of production,
transportation, use and afterlife. Considerations include the toxicity
of materials, incitement to addictive or compulsive behaviour, rights
to privacy and personal safety.

Accessibilit

Humans come in all shapes and sizes. Different genders have
different attributes and physiologies. People have different needs
and capacities as they grow and age. People have different physical
and cognitive limitations and some have mobility challenges and
needs. Certain groups have distinct needs (e.g., new immigrants,
people with language barriers) and these needs should be
considered in any design that is targeted to groups including them.
One design cannot fit all. It is the responsibility of designers to
consider how designs are carefully aligned to the demands of the
users of each project.

Abuse of power

Designers use their knowledge to create and guide user
experience. Design can sometimes manipulate the user into
behaviours they are unaware of. If this tactic is used to further the
objectives of the client (i.e., to sell something or receive a desired
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icin (yani, bir sey satmak veya istenen bir yanit almak icin) ortiik veya
aclk olmayan bir sekilde kullanilirsa, haksiz bir hile olarak kabul edilir.

Teknolojik yeniligin sonuclari

Teknolojideki gelismeler inovasyonun gidisatini belirler, ama genellikle
ongorulemeyen ve istenmeyen sonuclara da yol agabilir. Bu olasi
sonuglari ellerinden geldigince degerlendirip 6ngdrebilmek, misterileri
sonuglar hakkinda bilgilendirmek ve kullanicilari korumaya calismak
tasarimeilarin sorumlulugundadir. Ornekler arasinda, Yapay Zeka

(Al) uygulamalari olusturulurken dikkate alinan etik gikarimlar, veri
madenciligiyle ilgili gizlilik sorunlar veya dijital alandaki manipulasyonlar
olabilir. Yeni teknolojilerin denetgisi haline gelmeleri, hem kullanici hem
de musteriler nezdinde tasarimcilarin degerini arttirmaktadir.

Kaynak kullanimi, lojistik ve tedarik
zinciri esnekligi uygulamalari

Tasarimcinin sorumlulugu, tasarimlarinin besikten mezara tedarik
zinciri boyunca uzanr.

Tedarik zinciri

Tasarimcilar, olasi olumsuz etkilerin 6nline gecmek icin belirledikleri
malzemeleri ve 6ngdrdikleri tretim teknolojilerini arastirma
sorumluluguna sahiptir. Ayrica, uzun tedarik zincirleri ve altyapi
dayanikliligi konulariyla ilgili lojistik ve kaynak kullanimi sorunlarini
da dikkate almalidirlar.

Ekstraksiyon etkileri

Tasarimcilar, kullandiklari malzemelerin ve onlarin bilesenlerinin,
iscilerde sebep oldugu toksisite, cevresel hasar, flora ve fauna
Uzerinde yarattigi sonuclar, harcanan enerji vb. dahil ektraksiyon
etkilerini g6z 6ninde bulundurmalhdir.

Adil calisma Kosullari

ister imalat ve montaj, ister giysi ve tekstil tiretimi olsun, tiretim
tesisleri calisanlarin kosullari agisindan degerlendirilmelidir.

Gizli maliyetler

Bilgi mevcutsa veya ulasilabilir durumdaysa, tasarimci tasarimlarinin
sistem kaynakli gdriinmez etkilerini dikkate almalidir. Ornegin,
sunucularda depolanan verilerin cevresel etkisi gibi.

Bir profesyonel olarak tasarimcinin
insanhga karsi sorumlulugu cok
buyuktir. Tasarimcilar, ekonomik olarak
uygulanabilir, sosyal bakimdan esitlikgi,
kiiltiir bakimindan cesitli ve cevre icin
siirdirilebilir bir gelecek tasarlamak icin
miicadele etmelidirler.

response) rather than serve the benefit of the user, in a way that
is covert or non-explicit, it is considered unduly manipulative.

Ramifications of technological innovation

Advances in technology drive innovation but can often result in
unforeseen and unintended consequences. It is the responsibility
of designers to consider these possible outcomes to the best

of their abilities, inform clients of the implications and attempt

to protect users. Examples could be the ethical implications
considered when creating Atrtificial Intelligence (Al) applications,
privacy issues relating to data mining or manipulations in the
digital sphere. By becoming gatekeepers of new technologies,
designers enhance their value to users and clients alike.

Sourcing, logistics and supply-chain
resilience implications

The responsibility of the designer extends up and down the
supply-chain from cradle-to-grave of their designs.

Supply-chain

Designers have a responsibility to research the materials they
specify and the manufacturing technologies they prescribe to
counter potential negative impacts. They should also consider
the logistical and resource utilisation implications relating to long
supply-chains and infrastructure resiliency issues.

Extraction Impacts

Designers should consider extraction impacts for materials they use
and their components including toxicity to workers, environmental
damage, impact on flora and fauna, energy expended, etc.

Fair Working Conditions

Manufacturing facilities, whether for the production
and assembly of products or clothes and apparel,
should be considered in respect to the conditions of workers.

Hidden costs

If information is known and available, the designer must consider
the hidden systemic impacts of their designs. For example,
taking into consideration the environmental impact of data being
stored on servers.

As a professional, a designer’s
responsibility to humanity is paramount.
They should strive to design for a

future that is economically viable,
socially equitable, culturally diverse and
environmentally sustainable.
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kurulusu temsil eden
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icin diinya ¢capinda bir
meslek kurumudur.
1963’te Icograda adiyla
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amaci gitmeyen,
tarafsiz, tasarimin
farkh disiplinlerinde
calisan bagimsiz meslek
orgtitleri ve paydaslarin
olusturdugu liye
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tasarim egitiminin,
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politikasinin degerini
artirmak icin etkin
bicimde calismaktadir.
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Grafik Tasarimcilar
Meslek Kurulusu hakkinda - GMK

Grafik Tasarimcilar Meslek Kurulusu (GMK), 1978 yilinda
istanbul’da kuruldu. Bagimsiz tasarimcilar, reklam ajanslarinin
ve tasarim stUdyolarinin yaratici kadrolari, akademisyen

ve 6grencilerden olusan bir Uye yelpazesine sahip kurulus,
Turkiye’de grafik tasarimin uluslararasi standartlar ve ¢agcil bir
anlayisla gelismesi icin ¢alismayi, mesleki ve sektdrel sorunlarin
¢6zimiinde 6ncu bir aktér olmayi ve tasarimcinin mesleki
haklarinin korunmasini amacliyor. 1981°den beri diizenledigi
Grafik Tasarim Sergisi ve yaptidi yayinlarla Tirkiye'de grafik
tasarim alaninda ciddi bir bellek olusturan GMK, 1993 yilindan
beri Uluslararasi Tasarim Konseyi (ICoD) ve 2012°’den bu yana
Yaratici Endustriler Konseyi Dernegdi (YEKON) Uyesidir.

GMK

|
turkish graphic designers
association

About Turkish Graphic Designers
Association—GMK

The Turkish Association of Graphic Designers (GMK) was
founded in Istanbul in 1978. The organization, whose members
range from creative staff of advertising agencies and design
studios to academics and students, seeks to advance the field
of graphic design in Turkey in accordance with a contemporary
understanding and international standards, and to play a
leading role in solving professional and sectoral problems,

and to protect the professional rights of the designer. Creating
a serious archive of graphic design in Turkey with its Graphic
Design Exhibition organized since 1981 and design publications,
GMK has been a member of the International Council of Design
(ICoD) since 1993 and Creative Industries Council of Turkey
(YEKON) since 2012.
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