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Sponsors and participants

The World Design Report, Special Case Study—-Qatar is a research
initiative of the International Design Alliance sponsored by the Qatar
Foundation for Education, Science and Community Development
and conducted by the Virginia Commonwealth University—Qatar

Center for Research in Design.
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International Council of Societies of Industrial Design

The International Council of Societies of Industrial Design (ICSID) is the world body for professional
industrial designers. Founded in 1957, it is a voluntary assembly of associations concerned with
industrial design, industrial design management, promotion and industrial design education.
ICSID promotes designers’vital role in society and commerce and unifies the voices of industrial
designers worldwide.

The International Council of Societies of Industrial Design (ICSID) facilitates co-operation
and interaction among its more than 150 Member Societies in over 50 countries, providing
a global force through which independent organizations can combine resources and efforts.

ICSID Members are professional associations, promotional societies, educational institutions,
government bodies, corporations and institutions — which aim to contribute to the development
of the profession of industrial design. These societies collaborate to establish an international
platform through which design institutions worldwide can stay in touch, share common interests
and new experiences, and be heard as a powerful voice.

The mission of the International Council of Societies of Industrial Design is to
« Research design principles and the evolution of design.
« Further the profession of design, its status in society, and the protection
of intellectual property rights.
« Further design education and the continuing development of practising designers.
« Promote design activities and well-designed products, services and
systems in the world’s regions.
« Develop a better understanding of design for the benefit of all human beings.
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about ICOGRADA

International Council of Graphic Design Associations

The International Council of Graphic Design Associations (Icograda) is the world body for profes-
sional graphic design and visual communication. Founded in 1963, it is a voluntary assembly of
associations concerned with graphic design, visual communication, design management, design
promotion and design education. lcograda promotes graphic designers’vital role in society and
commerce and unifies the voices of graphic designers and visual communicators worldwide. The
vision, mission and core values of the council are collectively embodied in the communication
statement of “leading creatively” which is manifested through our members diverse activities to
use design as a medium for progressive change.

Icograda’s Purpose

Icograda is the world’s non-governmental and non-political representative and advisory body for
professional graphic design and visual communication. It serves the worldwide community of
graphic designers by aiming to:

« Raise the standards of design, professional practice and ethics.

« Raise the professional status of the graphic designer.

« Further the appreciation of designers> professional achievements.

« Extend design>s contribution to understanding among people.

« Promote the exchange of information, views and research.

« Contribute to design education - theory, practice and conduct.

« Coordinate matters of professional practice and conduct.

« Establish international standards and procedures.

. Hold congresses, conferences, seminars and symposia.

« Publish and distribute information concerned with graphic design.

Icograda’s Core Values

Icograda is guided by core values which influence both individual and collective conduct. We strive
for continual improvement, and we strive to have our actions reflect these values, demonstrate ac-
countability, and be publicly defensible.

« We conduct ourselves ethically and with integrity.

« We show respect for others in our words and actions.

« We act in the spirit of a global community and cooperation.

« We respect the diversity of human beings, and their social, ethnic, and cultural differences.

« We respect the natural environment.

International Affiliations

Icograda has consultative status with UNESCO (the United Nations Educational, Scientific and Cul-
tural Organization); UNIDO (the United Nations Industrial Development Organization); and WIPO
(the World Intellectual Property Organization). lcograda is a member of the International Federa-
tion of Reproduction Rights Organizations (IFRRO) and is in liaison with technical committees of
International Organization for Standardization (ISO). In 1999, Icograda was one of the founding
members of Design for the World (DW), a non-profit multi-disciplinary organization formed to
solve global social, humanitarian and habitat problems through design.

For more information, contact:
Icograda Secretariat

455 Saint Antoine Quest, Suite SS 10
Montréal, Québec

Canada H2Z 1)1

T: 41514 448 4949
F:+1514 448 4948
Email: secretariat@icograda.org
www.icograda.org

pomaild Ml 2l e 3
‘..3.«..&.:.1.5 Sy el e sdo

5 Sl gl bl e 500

ol f-é\ Table of contents

. ‘Introduction

Confidentiality

i el e Wablt)

Instructions
Questionnaire

. Lia s Details and partners
UJS'»’) J J.,.a about the IDA World Design Report
about the International Design Alliance
~ about ICOGRADA

about ICSID



Introduction
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The IDA World Design Report is a worldwide initiative of the International Design Alliance
which aims to map the design sector in 12 world design capitals.
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From information and data collected through surveys and focus group interviews, the World Design
Report will address four important questions:

« What are the structures and systems that define the design economy and what changes could lead
to the recognition and promotion of design’s contribution to the overall economy in the long term?

« Who are the participants in the design economy, what are their numbers and what is needed by
certain populations, such as professional design association, design promotional agencies, design
management consultancies and design educators, design to support their successful participation
in the long term?

« How can approaches to governance as well as particular programs, services and initiatives strategi
cally contribute to the enduring growth of capacity within the design community to foster and
promote design’s contribution in the long term?

« How does design contribute to socio-cultural development?

The International Design Alliance (IDA) is a new venture between founding partners Icograda and
Icsid. The alliance was formalised after being approved by the partners’ respective General Assem-
blies in September 2003. The alliance is based on the desire of both partners to “do together what
we cannot do alone” concentrating on opportunities arising from multidisciplinary collaboration.

Vision
The design community working together for a world that is balanced, inclusive and sustainable.

Mission
To bring the benefits of design to world bodies, governments, business and society.
The Special Case Study - Qatar “Design Companies Survey” is one of two surveys of the Qatar design

Goals community which will contribute to the worldwide World Design Report study. The results of this

« To serve as the collective voice of design Phase 1 of the survey are intended to provide a current understanding of the design industry in Qatar.

» To develop and share knowledge of design around the world The following Phase 2 part of the World Design Report survey will investigate issues identified in this

« To stimulate innovation through multidisciplinary design collaboration survey as well as the relative position of the Qatar design industry on a global scale.

« To promote the mutual interest of all design professions

« To encourage the use and value of design by building relationships with world bodies All survey and case studies from both Phases will be used to identify actions and support for the Qatar
design industry. Within the framework of the World Design Report, it is planned that annual review

Governance of the regions of study will be conducted in order to measure growth and the changing needs of the

The IDA is governed by the IDA Executive Committee. The members of the IDA Executive design industry.

Committee are appointed by the Icsid and Icograda boards at the first board meeting immediately

following the General Assemblies of each partner and serve until the next General Assembly. Your company is an integral part of the design infrastructure of Qatar. Your response to this survey is

of great importance and necessary to define design industry support programs.

Honorary appointment
The Honorary Chair of the IDA is a diplomatic function on behalf of the alliance. Madame Eleni
Stavridou, Montréal (Canada) currently serves in this role.

Thank you for your participation.
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Confidentiality
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The IDA World Design Report will aims to map the generic design sector in 12 countries

(or economic development communities) as a pilot project to determine the contribution of the
design economy and the level of strategic engagement of design as a socio-economic and cultural
developmental imperative at the governmental level.

The IDA World Design Report will facilitate the understanding of the magnitude, impact, characteris-
tics and unique cultural differences of the design economy in an international context. It will further
increase the base of policy and relevant research, encourage and support research partnerships and
facilitate the sharing of best practises and transfer of knowledge regionally and internationally.

Itis perceived that the IDA World Design Report will become a dynamic source of data collation
and dissemination of information regarding the design profession and its influence on the global
economy, social and cultural development.

Main Objectives of the IDA World Design Report

The pilot project will analyse whether joint research partnerships are an appropriate working model
for future mapping of the contribution of the design economy within an international context.

The pilot project will analyze analyse and identify whether categorizing categorising countries by
region and GNI provides a clear and equitable structure within which to assess the contribution of
the design economy.

The pilot project will identify and assess gaps in comparability of data between disciplines and
between countries (or economic regions).

The pilot project will evaluate and identify whether the current scope of the research provides an
inclusive evaluation of the design disciplines, their individual discipline contributions and their
collective influence of the economic sector through multidisciplinary collaborations.

Understanding the characteristics of the national, regional and international design economy,
its strengths and contributions to the overall economy and its socio-cultural contribution to
development is important to help develop define a clear understandingpicture of this rapidly
expanding professional sector.

Your responses will be treated with confidence.

At all times data will be presented in such a way that your company’s identity cannot be connected
with any data. Please ensure that there are no identifying marks on the survey form that could
identify your company by name.

Questions about the Design Companies Survey, the World Design Report or for additional details
on information protection procedures please contact:

Virginia Commonwealth University
School of the Arts in Qatar

Center for Research in Design
P.O.Box: 8095 Doha, Qatar

Tel: +974 492 7701
CRIDinfo@qatar.vcu.edu
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Instructions Details and partners
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20- In Qatar, what sectors do your clients come from?
[ Mostly Government [J Private Sector and Government [J Mostly Private Sector

21- What percentage of your clients fall into the following categories?

[ Energy %

OJ Health

[ Military

[J Education

[J Retail

[J Transportation

0 Tourism and Leisure

[ Other (please specify) [ I |
Total 100 %

Design Futures

22- Does your company offer/provide in-house training and/or professional development to
design employees? []Yes (please specify) | I (1 No

23+ Do you know of design training opportunities offered in Qatar (conferences, academic
courses, etc.)? [] Yes (please specify) | I JNo

24- Does your company send employees to these training opportunities?
O Yes (please specify) | I[] No

25 Would you consider offering additional training to your employees in the future?
[J Yes 0 No

26- If yes, in what areas? (please specify) |

27 On a scale of one to five please indicate your level of optimism for the development of the

design industries in Qatar.
1 2 3 4 5

pessimistic cautious optimism very optimistic

28+ On a scale of one to five please indicate to what extent you think design support

programs would help the development of a design infrastructure for Qatar?
1 2 3 4 5

will not help help critical for the future

29 On a scale of one to five please indicate to what extent you believe companies in Qatar

understand the value of design.
1 2 3 4 5

notatall quite well agreatdeal

30- List three obstacles which limit your opportunities to deliver design services in Qatar.

31 List three forms of support that would benefit design companies in Qatar.
Q|

be

Ce|

32. Would your company be willing to participate in a Case Study?
[ Yes [JNo

Thank you for your collaboration.

Design Companies Survey Form
Qatar Special Case Study - 2007

Company Information

1. Ownership of your company is [J Wholly owned Qatari
[0 International (with a Qatari Sponsor)

2. In what year was your company established in Qatar?

3« What type of a business are you? 0 WLL (With Limited Liability)
U Partnership
U Joint Venture
[1 Government Enterprise
[J Other |

4. Is your company a member of any professional association or society?
O Yes (please specify) | | 0 No

5. If your company is international, in what country and city are its headquarters located?
City | | Country |

Employment in Qatar

6 How many full-time employees do you have in your design company?
Designers L | Others

7+ How many part-time designers does your company employ?
Male Female

8¢ How many new full-time designers does your company plan to employ in the next 12 months? |

9¢ How many of your employees fall into the following educational categories?

Male Female Male Female
M. Arch (Master of Architecture) L 1 | | MFA (Master of Fine Arts) L 1 L |
B. Arch (Bachelor of Architecture) BFA (Bachelor of Fine Arts
Dip. (Diploma) L ] Other (please specify)

Design Services

10- Identify the frequency with which your company provides the following design services.

ae Architecture Infrequent Somewhat frequent  Frequent
Commercial / Retail O O O
Educational Facilities O O O
Healthcare Facility Design O O O
Industrial Facilities | O O
Residential O O O
Restoration Design ] O O
Transportation Design [ [ [
Tourism & Leisure Design O O O
Themed / Cultural Attractions ] O O
Other (please specify) OJ O O

be Environmental Design Infrequent Somewhat frequent  Frequent
Landscape architecture O O O
Public space design O O O
Transportation design [ 0 0
Urban design | O O
Other (please specify) OJ O O




ceInterior Architecture Infrequent Somewhat frequent  Frequent Financial

Commercial O O O
Exhilclﬂtion Design Systems g g 8 The following general financial data is important to this survey.
otels .
Hospital and Healthcare - - - Please respond as accurately as possible.
anSlSJ;tjrrI:I/ Exhibition g g g 12+ What were your estimated Qatar company sales (revenue) for the following periods?
Office 0 0 0 2004 2005 2006  2007(projected)
Residential O O O] QR 0- 1,000,000 U U U U
Restaurant, F&B ] ] ] QR 1,000,000 - 10,000,000 (] [ (] [
Retail 0 0 0 QR 10,000,000 - 20,000,000 O O O O
Schools and Educational U [ ] QR 20,000,000 - 30,000,000 0 0 0 0
Thimed I/ Cultural I_Efvents O O O QR 30,000,000 — 40,000,000 ] . ] .
Other (please specify) = = = QR 40,000,000 — 50,000,000 0 0 0 0
dsCommunications and Graphic Design Infrequent Somewhat frequent  Frequent QR 50,000,000 - 60,000,000 - - - -
Advertising [ [ [ QR 60,000,000 - Plus (] [ (] [
Corporate identity O O |
Design for Marketing O O O
Design for print O O O
Graphics M M n Design Markets
Information design O O O
Packaging 0 0 0 13+ Does your company export design services?
Publication design O O O (1 Yes [0 No
Other (please specify) O O O |
14- If yes, what percentage of revenue is represented in your exported services? %
e« Digital and Multimedia Infrequent Somewhat frequent  Frequent
iID anirga;{?'r:j N g g g 15. If your company does not export design services, do you plan to do so in the future?
ilm an identities ] Yes 1 No CIN/A
Game design O O O
angi?gitg;gE?égn g g g 16- What type of assistance would your company require in order to compete in:
Multi-media presentations O O [ a- National Design Market |
Screen graphics O O O : :
Web design O] O] O ‘ ‘
Other (please specify) O O 0 \ |
be International Design Markets | |
fe Industrial Design Infrequent Somewhat frequent  Frequent
Display and signage systems O O O | ‘
Exhibition design O O O : :
Furniture design O O O \ |
Packaging design O O O
Product design 0 0 [ 17+ Has the Doha Asian Games had any effects on your:
Other (please specify) [ [ al ae [] Design Companies be (I Design Services
geFashion and Textiles Infrequent  Somewhat frequent  Frequent ! g: gg:;’n %Zi;g:: th‘e impact? ‘
Boutique fashion design O O O y
Luxury brand design 0 0 O ‘ ‘
Pattern design O O O \ |
Ready to wear garment design [ O | | |
Textile and design O O | b Desian Services | |
Other (please specify) O O 1 9
\ |
heEvent Management Infrequent Somewhat frequent  Frequent \ |
Cultural events O] O] O | |
International promotion campaigns(] O ]
National promotion campaigns [J O O . .
Product Igunches P O O O Design Clients
Wedding services O O O . . .
Other (please specify) O O O | 19 :30 you tjhmkﬁ)(cc?)ur clients value design for \ées go
ncreased profit?
i» Other areas (please specify) Infrequent Somewhat frequent  Frequent Developing new markets? - -
Increased employment? O O
[ | [ [ ]
Increased turnover? [ [
: : n n - Increased brand recognition? O O
: : U U - Making the company more competitive? O O

11+ What percentage of your company'’s design services are sub-contracted in Qatar? Other? | :
Primary contractor (or consultant) % \ |
Sub-contractor (or sub-consultant) % | |




